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Child Trends is a non-profit, non-partisan research
organization providing information for
policymakers, practitioners, and the media.

Key products include the DataBank (an on-line
compendium of indicators),

and LINKS (a database of evaluated programs, and
syntheses of effective practices)



Tools and Services

Ready by 21 Results Based Planning
Ready by 21 Results Scorecard
Ready by 21 Results Leadership 360
Leadership Coaching and Training

Results A Scorecard”

Results-Based Accountability Software for Public Sector Leaders

RESULTS 260
LEADERSHIP



Search

INSTITUTE

‘Search Institute Surveys

Purpose

Mobilization And Planning

Assess Progress

Attitudes
&
Behaviors

Resources
&
Assets

Me & My | Developmental | School Adult
World Asset Climate Youth
Profile Engagement

Assess Impact
Focusing On Youth

WHO

Grades 4-6: Ages 9-12

Grades 6-12: Ages 11-18

Adults

What Survey Measures

40 Developmental Assets

Asset Categories

Assess Personally and Socially
In Family, School, &
Community Context

Indicators of Thriving

Developmental Deficits &
Risk Patterns

Dimensions Of School
Learning Climate

Beliefs & Actions About
Adult-Youth Relationships




David P. Weikart Center for Youth Program Quality
A joint venture of the Forum for Youth Investment & HighScope Foundation.

Designs, implements and supports scalable, evidence-based quality accountability and

improvement systems grounded in principles of positive youth development (see Pyramid of
Youth Program Quality).

Develops and validates observational assessment tools, including field-leading Youth
Program Quality Assessment system, and provides aligned training and technical assistance.

W. T. Grant funded study of Weikart Center’s Youth Program Quality Intervention (YPQI)
demonstrates that YPQI’s “assess-plan-improve” sequence has a significant, positive impact
on management practices and the quality of instructional performances of staff.

In 2009, Weikart Center estimates its QIS approach will reach more than 1,000 sites in 25
states/OST networks. This translates into as many as 5,000 staff and 50,000 youth.

For information contact:
Erica Curry

WWW.CYpPQ.0rg



The Finance Project is a specialized non-profit
research and consulting firm for public and
private sector leaders nationwide.

The Finance Project helps leaders finance and

sustain initiatives that lead to better futures for
children, families, and communities.




We can help you predict which three.
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Outcome measurement —tracking, trending and impact analysis



The Gallup Student Poll is a 20-item measure of hope, engagement, and
well-being. Gallup researchers targeted these three variables because they

met the following criteria:
1) They can be reliably measured
2) They have a meaningful relationship with or impact on educational outcomes
3) They are malleable and can be enhanced through deliberate action

4) They are not measured directly by another large-scale survey or testing
program

www.gallupstudentpoll.com



Changing the Way We Do Business

Think Differently

so that together we can

Act Differently

BIG PICTURE APPROACH

\

SET BIGGER GOALS
BE BETTER PARTNERS

USE BETTER DATA FOR DECISION-
MAKING

IMPLEMENT BOLDER STRATEGIES




Change the landscape
of communities

Change the way
we do business
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FAMILY
COMMUNITY
& SCHOOL

~ >

Help leaders Enabling increases in the
improve what availability and quality of
they do, how family, school and

they do it and community supports
rethink why they needed to help children
do it... and youth...

Investment.

Change the odds
for youth

- >

CHILDREN
& YOUTH

Outcomes

Leading to positive
outcomes and raising
the probability that
young people are
ready for college,
work and life by 21

© The Forum for Youth Investment. Ready by 21 and the Ready by 21 Lc%qo are registered trademarks of the Forum for Youth



Thinking Outside of the Box
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Coordinated Leadersh

Leadership
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Authority

Public & Private
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Leadership &
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Aligning Your Information:
Can It Add Up and Across

System

County
City
Community

Program

Individual

Population = Outcomes Participation Supports/ Programs  Quality  Staff Costs Demand/
/Internal External Awareness
Assets Assets

Children & Youth Outcomes Community & Family Supports Leaders



collecting new data on developmental outcomes,
program participation and program quality,

needing to better connect information across systems
and setting, including fiscal information and needing to
enhance their software or technology capacities,

needing to build the capacity to track leader efforts
across initiatives and overlay these with real changes in
supports and outcomes..
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Measgrable
goals.
Managed
commitments.
Monitored
efforts.
Marked
progress.
Improved
conditions.
Changed lives.






